CREATIVE AGENCY

From

Ground Zero
to Creative Growth

FARZIN SOLTANI

Creative Strategist & Content Director
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Business Growth for Clients






FARZIN SOLTANI

Creative Strategist
Storytelling & Viral Content Builder

« Storytelling

» Audience Psychology
« Viral Content

* Brand Building

* Al-Assisted Workflows
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2.THE JOURNEY
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Technical Education Startup

Co-Founder & Sales Manager

Increased revenue

by 4x within 10 months

Digital Marketing Agency
Agency Manager
Increased company revenue

by 3x within 4 months

Dental Clinic Management Training
Marketing Manager & Sales Manager
Achieved a 1 Billion sales target

within 2 months



3.THE CREATI

Every lesson from competition, growth, speaking, psychology, and creativity was transformed into NOK Creative Agency.
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22M+ Views
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9M+ Views
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This Was Only a Small Part of Our Journey

In less than one year, NOK Creative Agency produced 120+ videos per month, generated millions of views, and worked across multiple

industries including fast food, fashion, eyewear, dentistry, construction, leather, food brands, home appliances, and more.



How We Create Viral Content Without Ads THE JOURNEY

OF CREATING 7
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- For authentic connection
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Listen, analyze and truly
understand their business
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* Creativity means thinking
without limits.

And Al is one of the most
powerful tools to turn

imagination into reality.



These days, we are exploring the newest Al tools
to create viral video campaigns.

Q Maximum creativity { Minimum cost ‘ .|'|i Best possible impact

More ideas. More storytelling. More impact. Smart tools. Efficient workflows. Right message. Right audience. Real results.
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Al IDEA GENERATION Al VIDEO PRODUCTION Al OPTIMIZATION & ANALYTICS
We analyze trends, audience insights, From script to visuals, Al tools help us We test, analyze, and optimize every video
and emotions to generate winning produce high-quality videos faster to maximize reach, engagement, and
content ideas. and smarter. conversion.
TOOLS WE USE DAILY
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CONCEPT OVERVIEW

At the beginning, a complete
house is hidden under sand in
ne upper part of the hourglass.
With each fall of sand toward
the bottom, the top of tha house
crumbles and turns to powder,
falling down graduaily. Thes
continues step by stap from

the top of the house to the
bottom, As the sand accumulates
at the lower chamber, & logo
stowly forms from the sand
surface, nsing from the base
until the top of tha logo is

fully revealed. in the ead, all

tha sand has transferred to

the bottom, leaving a clean logo

START FRAME

END FRAME
| i
\( )

on the sand, and the top of N — - s |
hourgl ; < = = e 4
the hourglass becomes empty. = - = 'T
House completely buried under Logo completely formed on the
sand in the upper chamber. sand in the lower chamber.
SEQUENCE / SHOTS
SHOT 1 SHOT 2 SHOT 3 SHOT 4 SHOT 5 SHOT 6 SHOT 7

n

T . = - 2 - 2 F < 5
The hause is complately Sand starts falling More sand fails. The crumbiing reaches Onily the lawer part The lower chamber All sarvd has
buried under sand in dawn. The tap of the The upper part of the middle of the of the house remains, lills with sand transferred to
the upper chamber. housa bagins to the house continues hause. Sand flows 1 is gradually turning The loge begins to the bottom. The
The lower chamier crumble and fum to disntegrate down contimuously. to powder and ernerge from the foga is fully fermed
is empty. to powdar, and tall falling down. sand surface on the sand. The

GLOBAL INSTRUCTIONS (VERY IMPORTANT)

« At the beginning, the house is completely hidden under sand
* Tha house does not appaar at first; it is only under the sand,
« \With each fall of sand. the top of the house crumbles and turns to powder.
* Tha disintegration moyves gradually from the top to the bottom of the house.
* Sand must continuously fall fram the upper chamber to the lower chamber.
* The logo must form from the sand surface in the lower chamber,

rising from the base 1o the top,
« Co not show the house fully at any point.
* D not ¢reate the logo suddenly, It must build up gradually from the sand
* In the end, all sand is in the lowar chamber, forming the loga
* The top chamber must be compiately empty at the end
* Make it perfect for reverse: clean motion, tiear particie flaw,

and consistent physics.

top chamier is
completely ampty,

VISUAL STYLE

« Cinematic, ultra-realistic 30
 Luxury tlack & gold theme

* Soft dramatic lighting

» Reafistic sand / particle simufation
* Smooth, pramium, glogant

TECHNICAL NOTES (FOR REVERSE CLEAN RESULT)

* Keep the particle flow natural and continuous

« Avoid messy or chaotic particle behavier.

+ Maintain consistant sand density and color,

¢ Ensure a clean start and clean end stgte.

* Avoid flickening, noise, or unwantad elements.

* Camera movement: very stow and smooth (dolly in / subtia push:in).
* Frame rate: 24fps or 301ps (cinematic)

* Duration: 8 - 12 seconds (recommended)

CAMERA & MOTION

* Very stow cinematic push-in throughout the sequence.
* Keep the hourgiass centered at all times.

* Smooth, elegant, and steady mavement anly,

OUTPUT GOAL
A premium, cinematic tramsformation whore sand reveals a loga
by disintegrating a hidden house from top to bottom, perfect

for high-end branding. The animation must be suitable for reversal
in anather software without any visual issues.
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